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Co-Op Campaigns from Expedia Group Media =
Solutions combines display advertising with ’ i 62 )
custom landing pages to enable multiple
advertisers to extend their marketing spend
together, while aligning with marketing budgets

and business objectives.

Your Southern California Fun Starts in Anaheim!

Ananeim s the home of happy memories for generations, making it one of the most popular vacation spots in the U.S. Anaheim is a
vibrant, evolving city in the heart of Southern California. Our world-renown Disneyland® Resort, area attractions, dining, shopping

visit and unlimited entertainment make Anaheim a premier destination. Centrally located between Los Angeles and San Diego, near
Orange County’s beaches and amid year-round warmth and sunshine, Anaheim is where your Southem California adventure is just
beginning!

o Better Together Lt

Flexible and Customizable

Located in Southern Califoria’s Orange County, Knott's
Berry Farm s an iconic theme park featuring with rides
and shows in four themed areas. One of the most
popular theme parks in the world, Knott's is known for
Ghost Town and Camp Snoopy. Adjacent to the park is

Irvine Company Resort Properties
save Up to 16%

With stunning views at The Resort at Pelican Hill and
The Vilas, sophisticated style at Fashion Island Hotel
and innovative space at Hotel Irvine, enjoy a taste of
luxury during your SoCal vacation
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Reach Your Relevant Audience

Knott's Soak City Waterpark (open May — September)

BooK Kow

Howard Johnson Anaheim Playground
Complimentary Self-Parking

hours)

Sheraton Park Hotel at the Anaheim Resort

Disneylan

Book Now

Disneyland® Resort Tickets
Buy your multi-day Disneyland:
Resort Park Hoppers Tickets Here!

Beginning April 13, 2018 Pixar Fest is a celebration you
won't want to miss, filled with beloved Pixar Characters —
and its only at the Disneyland® Resort for a limited time
Experience parades, nighttime spectaculars and
reimagined attractions. The fun ends September 3,

2018, S0 this year, go for laughter. Go for memories. But
most importantly — go for Friendship and Beyond!

BOOK NOW.

Howard Johnson Anaheim Hotel and Water Playground's features a Castaway Cove pirate-themed water playground with prime views
of the Disneyland® Resort fireworks. Guests can dine at the neighboring Mimi's Café and also can order room service (during limited

You belong where all the excitement is! The Sheraton Park Hotel at the Anaheim Resort, ideally located within walking distance to the
esort, the Anaheim GardenWalk and the Anaheim Convention Center, your perfe
forward to welcoming you to our 11 acres of tropical grounds where you'll enjoy being in the heart of the magic

t Southern California haven. We look




Utah Regional Co-op Campaign #1

We understand many of our Utah regional partners would
like to drive visitation from Canadian travelers to your
destinations.

OUR SOLUTION

Expedia Group is inviting all of Travel Utah’s regional
partners to participate in a campaign with shared media
exposure.

Campaign Dates: 1-30 November 2022

Promoting: Winter/ski Greatest snow on earth, driving
travel for December 2022 — March 2023.

Site: Expedia Canada

Media: targeted banner placements driving users to the
campaign landing page*.
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Utah Regional Co-op Campaign #2

We understand many of our Utah regional partners would
like to drive visitation from Canadian travelers to your
destinations.

OUR SOLUTION

Expedia Group is inviting all of Travel Utah’s regional
partners to participate in a campaign with shared media
exposure.

Campaign Dates: 1-31 March 2023

Promoting: Utah road trip and road trip destinations,
driving travel for February - mid May 2023.

Site: Expedia Canada

Media: targeted banner placements driving users to the
campaign landing page*.
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med|0 SO|UTIOHS *Note final media plan will be determined based on
the combined participant investment.
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ol J The Cost Per Campaign

Presenting Sponsor Tier:
« Travel Utah to take this place

e Featured Sponsor Tier:

» Cost: $4,000 USD per participant
— » Available for high exposure on landing page
« Up to 4 positions available

e Standard Sponsor Tier:

<. S N + Cost: $3,000 USD per participant

ﬁ m - * Available for most efficient exposure on
p— landing page
m e L s e L o . Up to 20 position s available

“Hotel Name 3*
ve up to XX
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Utah 2019 CA IT SNOWED

EVERY WEEK

Co-op Success Story

GOAL

Driving passengers and room nights for Utah from Canada and

showcase Utah’s regions. BEGIN

WHERE THE

TIMING

12 October — 9 November 2019

RESULTS
. " '-I"-I_l_
(] | 0 T
IMPRES'SIONS PAX ROOMNGHTS & W A B,
1.1m+ 2.2k+ 1.5k+
During the campaign we achieved:
+2% pax YoY Kane County nTAH

+33% pax YoY San Juan County ELevareo
+160% pax YoY Cache County

IT SNOWED EVERY WEEK"
expedia groups LAST SEASON
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This document and the information contained within this document are confidential and proprietary to Expedia. It may not be duplicated or distributed to any third party without prior written consent from Expedia. Any other use is strictly prohibited.
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Creative Examples: Mar-Apr
2021 CA Ski

UTAH 5§

Visit Utah

HTAH

ELEVATED

Select offers in Utah

Discover Utah

Where the next storm is always around
the corner. Book Now, Ski Later.

Book now, ski later >

Utah: where the next
Lire storm is always

nTAH around the corner

ol ELEVATED
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Utah 2021 CA Recovery
Co-op Success Story

GOAL

Driving passengers and room nights for Utah from Canada and
showcase Utah'’s regions.

s

TIMING

I.IT AH Discover Utah
ELEBEVATED 5 National Parks, 24 International Dark Sky Places and 7 National Monuments are just the beginning!

21 August — 30 September 2021

RESULTS
. rrr

I a cre Visit Utah

|MPRES.S|ONS PAX ROOM NIGHTS T
976k+ 1.2k+ 935
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5 National Parks, 24 International Dark Sky Places and 7 National Monuments are just the beginning!
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This document and the information contained within this document are confidential and proprietary to Expedia. It may not be duplicated or distributed to any third party without prior written consent from Expedia. Any other use is strictly prohibited.
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Utah: The Ultimate Road Trip - Five National Parks and Eight National
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FAQSs

Q- How many ads are created?
A —There is one ad created in multiple sizes for the campaign with Travel Utah branding. Regional tourism board branding will be on the landing page.

Q- How many landing pages are created?

A- There is one landing page created for the campaign which the banners will link through to.

Q-How will consumers find the landing page?

A-The campaign will have an overarching media plan to drive traffic to the landing page.

Q —What type of reporting will | receive and when?

A - Reporting is provided at the aggregate Utah state level 4 weeks post the end of the campaign, and we provide each partner with room nights and passengers volumes and YoY
variance.

Q - How does our position within each tier get determined?
A — Itis determined on a first come, first served basis to signing up.

Q —-What do I need to provide once | sigh up?
A- This will depend on the tier investment you select but each participant showcased will need to provide their logo, one image and 200 character description.

Q- How will I be invoiced for my participation?
A-— Canuckiwi.will invoice you for your sponsored tier cost upon launch of the campaign
expedia group
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Confirm your Participation

Register your expression of interest to participate in each or
ooth bursts by including your regional partner name and
oreferred sponsor tier by 31 July 2022 to Corey Marshall
Corey@canuckiwi.com



mailto:Corey@canuckiwi.com
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THANK YOU

Danielle Gorman
Lead Business Development Manager ANZ

+61 408 457 073
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