Grand County

Job Description

Title: Assistant Marketing Director (Social Media + Industry Partnerships) Job Code:   2725                
Division: Administration






Effective Date:  01/2022
Department: Moab Office of Tourism 




Last Revised:  08/2025
GENERAL PURPOSE

Performs a variety of technical, creative, and professional duties related to designing, updating, and managing the Moab Travel Advisory Board (MTAB) social media channels; customer service support and community building/ engagement via social media and MTAB websites, ensuring integrated messaging and compatible branding in social media platforms, customers service, and issues management in support of the MTAB brand and mission.
SUPERVISION RECEIVED

Works under the direct supervision of the Moab Office of Tourism (MOT) Director. 
SUPERVISION EXERCISED

NONE.
ESSENTIAL FUNCTIONS
Marketing: Work with Moab Office of Tourism Director, Assistant Marketing Director, and contracted advertising agency to create, manage and implement a comprehensive marketing plan that strategically increases quality visitation and supports Grand County’s local tourism economy while minimizing undesired community and environmental impact from rapid visitation growth. Coordinate the development of marketing initiatives, advertising, cooperative advertising, website and collateral materials. 
Marketing Industry Partnership Development: Represents Grand County in domestic and international professional shows; develops and maintains a positive relationship with the business community and maintains public awareness of tourism issues, advertising opportunities and public relations. Commits to maintaining and strengthening industry knowledge by attending industry conferences, establishing professional networks, and participating in industry development organizations. Assists Director with preparation and attendance with Trade Shows.
Media/Communications: Maintains websites, distributes monthly e-newsletters, and manages social media. Develop long-term and short-term strategic plans and goals for social media in support of the brand, and mission. Create a yearly editorial calendar for social media marketing to present to the Executive Director and the Assistant Marketing Director for review. Curate content of articles, videos and posts that connect audience needs to the Moab Office of Tourism and its strategic marketing plan. Advising on market trends and conducting research for new content. Collaborate with contracted advertising agency to develop impactful and effective social media initiatives and content. Answers, track, responds and routes incoming phone calls, e-mails and other communiqués from visitors calling the MIC and other transient guests. 

Events/Community: Collaborate with local businesses and attractions to help design content that will benefit the Moab Area Travel Council. Collaborate with the Moab Chamber of Commerce, Stay current on and attend Moab Area events. Create content pertaining to Moab Area events to support the Moab Area Travel Council. 
Content Creation:  Create and edit content for online marketing and social media campaigns, produce concepts, layouts, final art, photography and videos for Social Media campaigns, blog posts and all Moab Area Travel Council websites. 

Benchmarks: Monitor effective benchmarks for measuring the impact of social media programs. Monitor the effectiveness of a posts and content regularly, Create a monthly report from analysis to submit to the MOT Director and MTAB. Create a yearly editorial calendar for social media marketing to present to the MOT Director and the Assistant Marketing Director for review.   Collect positive and negative feedback and share with associated entities when necessary.
Computer and Equipment Services: Coordinates projects with outside agencies, art services, and printers. Advises the MOT Director on new technologies available to update and streamline office operations. Collaborates and communicates with the County IT personnel regarding Moab Office of Tourism computer hardware and software updates and additions.  
Maintains a professional- level understanding of all social media channels (Facebook, Twitter, Instagram, Snapchat, LinkedIn, Pinterest, YouTube, etc.). Making practical marketing application of voice and audience targeting ad engagement best practices. Fulfills media requests for video and photographic assets. 

Moab Office of Tourism General Needs: Support the Moab Office of Tourism to accomplish ad hoc tasks in line with the skill set of this position as needed. 
MINIMUM QUALIFICATIONS
1. Education and Experience:

A. Bachelor’s Degree in marketing or related field.


               AND
B. Two (2) years of the above or related duties. 




AND

C. Proven track record of implementing successful social media campaigns.



               OR
D. An equivalent combination of education and experience. 

2.
Knowledge, Skills, and Abilities:

Thorough knowledge of, all social media platforms, and programs; current internet standards including the latest browser specifications, web graphics, and photography; Moab visitor attractions, services, and events, including the area surrounding Moab and Utah; Marketing and branding objectives and content creation with those specific objectives in mind; Marketing Analytics Skill.  in developing a content strategy and editorial calendar with the support of the Executive Director and Assistant Marketing Director (Website Management/ Graphic Design) to connect to the desired demographics; Verbal and Written Communication skills with an attention to detail. 

Some knowledge of internet domain management and general office practices.
Considerable skills in web authoring tools and utilities, proficiency in Adobe Creative Suite, communication, both verbal and in writing, office equipment. 
Ability to be maintain cooperative relationships with others; prioritize and manages work schedules; manage several tasks simultaneously, manage a personal task list and be self-motivated with solid time management skills. Learn new Internet and authoring technologies relevant to social media development.
Physical Ability to go out on trailheads, and events in Grand County that may require light hiking and carrying a backpack, water, phone and camera.
3. Special Qualifications:

Must possess a current valid driver’s license. 

4. Work Environment:

Incumbent of the position performs in a typical office setting with appropriate climate controls.  Tasks require variety of physical activities, not generally involving muscular strain, such as walking, standing, stooping, sitting and reaching. Talking, hearing and seeing essential to the performance of essential functions. Common eye, hand, finger, leg and foot dexterity also utilized in performance of daily tasks.  Occasional exposure to changing environmental conditions due to local automobile travel. Mental application utilizes memory for details, emotional stability, discriminating thinking and creative problem solving. Position could require some out of town travel and varied hours as related to essential functions.
*****

Disclaimer:  The above statements describe the general nature, level, and type of work performed by the incumbent(s) assigned to this classification.  They are not intended to be an exhaustive list of all responsibilities, demands, and skills required of personnel so classified.  Job descriptions are not intended to and do not imply or create any employment, compensation, or contract rights to any person or persons.  Management reserves the right to add, delete, or modify any and/or all provisions of this description at any time as needed without notice.  This job description supersedes earlier versions.

I ______________________________________have reviewed the above job description.    Date____________________________________

 (Employee)
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